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Abstract

The research objective is to study the stereotyped perception of
the concept of beauty in the Chinese and Russian linguocultures.
Comparative analysis of 450 Chinese understatements-allegories and
550 Russian phraseological units and proverbs was performed. As a
result, there are common characteristics of synonymic units in these
languages, while the differential traits also reveal similarities. In
conclusion, Language is the main instrument for the formation,
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development and preservation (in the form of written manuscripts) of
culture, because the linguistic system forms key moments of material
and spiritual culture.

Keywords: Intercultural, communication, language, culture,
linguoculturology.

Analisis comparativo del concepto de belleza en el
espacio linguistico

Resumen

El objetivo de la investigacion es estudiar la percepcion
estereotipada del concepto de belleza en los linguocultivos chinos y
rusos. Se realiz6 un andlisis comparativo de 450 subestimaciones-
alegorias chinas y 550 unidades y proverbios fraseoldgicos rusos.
Como resultado, hay caracteristicas comunes de las unidades
sindnimas en estos idiomas, mientras que los rasgos diferenciales
también revelan similitudes. En conclusion, el lenguaje es el principal
instrumento para la formacion, desarrollo y preservacion (en forma de
manuscritos escritos) de la cultura, porque el sistema lingliistico forma
momentos clave de la cultura material y espiritual.

Palabras clave: interculturalidad, comunicacion, lenguaje,
cultura, linguoculturologia.

1. INTRODUCTION

At present, linguistic space actively discusses and develops
cognitive tendencies, the aim of which is research in the linguistic
environment, as well as studies of cognition or the cognitive process,
i.e. concentration of the intellectual and mental capabilities of the

individual. Cognitive developments in the field of linguistics are
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particularly effective in the study of the phraseological component of a
particular language, because there is an opportunity to rediscover the
vocabulary in new ways while touching on the main provisions of the
problematic of concepts. Carrying out a full, meaningful study in the
analysis of conceptual manifestations contributes to a new perception
of phraseological units, to the definition of unified, universal semantic
groups that form concepts (Mikeshina, 2002; Teliya, 2008). In
linguistics, a special place is given to the research of the linguistic
consciousness of a particular group, which contain a number of
questions concerning the relationship of man, language and culture. At
the same time, three main disciplines are singled out:

linguoculturology, ethnolinguistics and linguistic geography.

The consideration of concepts in the aspect of intercultural
communication and linguodidactics is because of the identification of
similarities and differences in the presentation of concepts promotes
more effective communication between different ethnic groups. The
aim of intercultural communication is to promote the interaction of
societies, as well as representatives of different cultures based on
tolerance and mutual understanding. The formation of polyethnic states
throughout the world dictates their specific norms and standards of
acculturisation, makes it necessary to search for new ways leading to
the tolerance of interethnic groups (Askoldov, 1997). The formation of
concepts based on phraseological units demonstrates the enormous

undiscovered potential of these language expressions.
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The phraseological foundation of any language contains
representations and an assessment of certain phenomena or stereotypes
changing over the centuries. Idioms, like other phraseological units,
define cultural symbolism on the example of capacious semantic
concepts: love, hatred, beauty, ugliness. Note that the components,
which appear in the idioms of one group of the semantic concept, may
be completely different. The combination of these components creates
a certain stereotype inherent in a particular culture. Correct use of
idioms in speech is possible only with absolute knowledge of all the
meanings of related words in the phrase and of the peculiarities of their
use in speech. (Voynova et al., 1986). Chinese phraseological units
include ready-made expressions, habitual expressions, proverbs,

sayings, understatements-allegories.

2. METHODOLOGY

The main method is the linguocognitive method, thanks to
which the classification of the concept of beauty was made on the
material of 450 Chinese understatements-allegories and 550 Russian
phraseological units and proverbs. By the statistical method, the
material is distributed among 30 groups in Chinese and 20 groups in
Russian. The notion of beauty always aroused great interest among
humankind, and the difficulty in defining and establishing its norms
and criteria in different cultures remains relevant at the present stage.

In the first group there are understatements-allegories based on the
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notion appearance - k3% waimao: 1. TREE I P EEED — H ST
niinmodaoshangxunliiti yin-bu bl bl qué to be flawless, impeccable 2.

BB E L - HZR P ningma guinii - hiodongxi a wicked thing, a nice
thing. The second group contains the component quickly - 1 kuai,
which is viewed from the positive side: 1. & & # BE - —13 %
¥}  liohéshangti méimao - yisdojingguang to finish with

someone/something in one fell swoop 2. XRFEEA — WX —

songfanzhaidoujido - lidngdangyi to Kill two birds with one stone. In

the third group, the concept of beauty is viewed through the prism of
main, important - EE# zhongyaode: 1. EEHEFHE — ALERFXL
laoshutud hdlu - da téuzaihoutou — the main, the important things are
to come 2. ¥ TABETR - —BAEHE xiangxiarénkangaoshii - yI

pianda daoli an important thought, a great truth, a big idea.

The first group contains phraseological units and proverbs based
on the concepts of mind, insight. A person with bright, extraordinary
talents, gifted, without a doubt, is worthy of admiration: 1. To see 7
feet through the earth (to be distinguished by great insight, enterprise)
2. The bird is beautiful by its feathers, man by his mind (proverb). The
second group contains the components of determination, will. This
group is about the inner qualities of a person. Decisiveness is a
manifestation of inner strength and, accordingly, of the beauty of the

human soul: 1. To grapple (to act decisively) decide to act with respect
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to someone 2. To make the weather (to have decisive importance). In
the third group, beauty is represented through the meaning of
appearance, manners.

A person, being respectful and polite, knows how to attract
others, at the same time bringing dialogue to a higher intellectual level:
1. As pretty as they come 2. A beautiful gesture. The meaning of the
phraseological units of the fourth group is based on the concept of
impeccability — a person having no shortcomings appears exclusively
from a positive point of view: 1. Without a hitch (no shortcomings) 2.
As in the pharmacy (absolutely accurate). The fifth group is based on
the meaning of nature that is more than anything else is connected with
the notion of beauty. Nature is the conductor of human mood and
emotions: 1. Spring is beautiful by its flowers, autumn by its sheaves
(proverb); 2. The snow is deep — the year is good (proverb) (Yang et
al., 2019; Soo et al., 2019; Fitriani & Suryadi, 2019).

The sixth group represents phraseological units representing
beauty through internal manifestations of human emotions, feelings
and qualities of character; here, not so much the external beauty but the
inner beauty is spoken of. Humility, honesty, devotion, sincerity,
generosity have positive connotations: 1. From a pure heart (quite
sincerely, unmistakably, quite frankly) 2. A knight without fear and
reproach (a brave, generous man). The seventh group is represented by
the concepts of work and labour (the conditional formulas being work,

labour = good). Here, the authors proceeded from the fact that labor
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ennaobles a person: 1. Patience and work conquer all (proverb); 2. Hold

on to the plow: it is the breadwinner (proverb).

In the eighth group, beauty is manifested through abundance,
wealth: 1. To shower with gold (generously endow, enrich) 2. On a
broad foot (rich, luxurious life. The ninth group is the intersection of
the concepts place, position in society. The group includes Russian
phraseological units used to speak of a high-ranking official.
Analyzing these phraseological units and the way they sound, the
authors conclude this concept is associated with beauty: 1. To fly high
(to occupy a prominent position in society) 2. To rise in the world (to
achieve a good position in life, in society. The tenth group is based on
the concept of origin. High origin implies education, manners and the
presence of a certain cultural potential, although not always;
nevertheless, the authors will refer it to the positive side: 1. Blue blood
(noble origin) 2. Salt of the earth (the most prominent representative of

the society.

The eleventh group is based on cause-effect relationships. In
this group, the authors proceeded from the premise that development
leads to prosperity: 1. to boil over (to flow, to manifest itself (about
life, energy)) 2. The sky feels hot (stronger, more active, as good as it
gets. In the twelfth group, beauty is associated with the concept of
quality not only in objects or phenomena, but also in humans: 1. First
grade (very good, excellent in all respects); 2. By all the rules of art
(very skillfully, expertly. The thirteenth group consists of

phraseological units with the meaning of freedom, which is positioned
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as beauty: 1. A free bird (a person not constrained in their actions; not
dependent on anyone) 2. Dairy rivers and kissel banks (good, happy
life).

In the fourteenth group, phraseological units with the main
meaning luck are collected based on cause-effect relationships
(successful means beautiful): 1. The first youth (the very first success,
recognition) 2. To reap laurels (to enjoy the fruits of success. The
fifteenth group is connected to the concepts of happiness and love. A
happy, loving person is undoubtedly beautiful, they seem to be shining,
in other words, they have a distinctive feature expressed in appearance
and in relation to people around: 1. To dote upon (to love dearly and to
deeply respect) 2. To be born in a shirt (to be happy, successful). The
main components of the concept of beauty in the sixteenth group are
youth and old age. They both have their own charm: youth is power,
energy; old age is wisdom, experience: 1. The second youth (the influx

of new forces in old age); 2. Fine young fellows in a row.

The seventeenth group has the idea of diversity, heterogeneity
(variety is beautiful): 1. Overchoice (inability to concentrate on one
due to many choices, too many impressions) 2. This, that and the other
(both, different). In the eighteenth group, beauty is associated with
abundance, having common traits with the previous group: 1. To eat
(drink) to satiety (plenty, more than enough) 2. No room to drop a
needle (overcrowded, poky). The nineteenth group is based on the
concepts of fame, glory. Fame and popularity make a person seem

attractive (in appearance): 1. To enter into the proverb (to become
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known, to be widespread) 2. Star of premium magnitude (widely

known, famous in any field of activity).

In the twentieth group, phraseological units with the meaning of
eloquence are presented. The ability to speak beautifully is
undoubtedly evaluated from a positive point of view: 1. It is nice to
listen to a beautiful speech (proverb) 2. A red word (witty, accurate
expression; bright expressive words, a phraseological unit
(phraseology) (Voynova et al, 1986). In all the presented
phraseological units, the criterion of explication and of division into
certain groups was the semantic meaning rather than the way of
constructing phraseological units and their content (Indriastuti, 2019;
Kosari, 2018; Sears, 2018).

Thus, the results allowed drawing the conclusion that the main
components of the concept of beauty, represented in proverbs and
phraseologies in the Russian language, are intelligence, shrewdness;
determination, will; appearance, manners; impeccability; nature;
internal manifestations of human emotions; work, labour; abundance,
wealth; position in the society; origin; development; quality; freedom;
luck; happiness, love; youth, old age; diversity, variety; abundance;
fame; eloquence. Having counted the number of components, the
authors came to the conclusion that beauty in Russian proverbs and
phraseological units is transmitted through images, phenomena,
everyday situations, but to a lesser degree than in the Chinese

understatements-allegories. As a rule, they bear an instructive, edifying



1164 Anna O. Pak et al.
Opcidn, Afo 35, Especial No.20 (2019): 1155-1171

character. Based on Russian proverbs and phraseological units, 20

components that position the concept of beauty were identified.

3. RESULTS

The leading method of contrast analysis revealed the following
images underlying the consolidation of the concept of beauty in
Russian phraseology: 1) external attractiveness (in the fullest juice, in a
row); 2) positive internal manifestations of human emotions (from a
good heart, with an open soul); 3) youth (the young and attractive will
get anywhere); 4) good health (healthy as a bull; health is more
valuable than gold); 5) fame/glory (a rising star, a star of premium
magnitude); 6) eloquence (it is nice to listen to beautiful speech); 7)
freedom (free bird, free Cossack). Positive aesthetic evaluation is in the

following semantic signs of Chinese understatements-allegories: 1)
appearance (TBEBE LJFFFED - HLHFRR nidnmodaoshangxinliiti
yin — bu bu bu qué not to have the slightest flaw, to be impeccable); 2)

Talents and abilites (8 FHE B ®H - & (&€ ) F

ceru. quai.digzichonghaijiao - 1a(nd) shoéu a professional, a great

craftsman);

3) conscience and justice (KREHEZE - —F (F ) =H

dacongbandoufu - yiqing (qing) érbai crystal clear, untainted (about a
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person); 4) durability, perseverance (WAL — FITTLE , RK
A3 shanlideshitou — 1éidibulan, fengchui budong escapologist); 5)
joy, rejoicing ({ft F¥a &€ - KA A X huazishihudngjin — 1& bu k&
zhi there is no limit to joy); 6) family CREE BN HE - — 3
Chénghuangmiaodegtichui — yidui good match, good couple); 7) old,
new (FEEZME — & shouxingliofangpi — ldoqi in the good old
spirit (style); st EEFER - —EJLFT zaowanglioyé huijia — yi
tangrxin everything is brand new); 8) wealth (fE#1JE 2 ¥ F — 41
( ™ ) guancaidianlidehaozi — naocai (cai) to get rich, to make wealth;

riches have piled up). Comparison of the relevant signs of synonyms
that underline the concept of beauty in Chinese and Russian leads to

the following conclusions:

1. The common signs of synonyms in the languages being

compared to coincide.

2. The differential signs of the synonyms also reveal differences.

The following traits can be assigned to coinciding
characteristics: a) conformity to the ideal; b) intensity; c) ironic
assessment of beautiful appearance. The distinctive features are: 1) the
opposition of external and internal beauty (in Russian); 2) the

opposition of rational and emotional satisfaction from the
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contemplation of beauty (in Chinese); 3) emphasis on choice as a basis
for aesthetic evaluation (in Chinese); 4) accentuation of the
supernatural power of beauty (in Russian); 5) specification of the value
of the object of aesthetic evaluation (small size, fragility, delicacy) (in
Chinese); 6) specification of the unspoiltness of the object of aesthetic

evaluation (purity, freshness, impeccability) (in Chinese).

4. DISCUSSIONS

Investigating Russian and Chinese phraseology related to the
concept of beauty, the authors conclude that in Russian phraseological

units:

e Beauty occupies an important place: Modesty makes a

person beautiful;

e Beauty is inferior to the mind: Beauty till the wedding day,
wisdom till the dying day;

e Actions are valued more than appearance He is good who is

capable, and not who is handsome.

Moreover, Russian phraseological units and proverbs, besides
the aesthetic evaluation (beautiful, correct) have an instructive
character (sell a coat, buy a book), determine the fact that beauty alone

is not enough (beauty without mind is a purse without money). Russian
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phraseological units, as a rule, reflect human nature, mental qualities,
positive or negative features in each phenomenon, which is not that
accentuated in Chinese phraseology and proverbs. In the Chinese
consciousness, the phenomenon of beauty is inextricably linked with
the well-being of not just an individual but of the whole country, with
the construction of a bright future. In Chinese phraseology, beauty is

often not compatible with anger, hatred or deceit — a beautiful person is
necessarily talented, capable (I EEMME L sEEER (BR)
bianxifd zaishushaoshang — néngzhé zaizhi (zhi) a master at his work),
clever, well-read (B fLBAMY — WIRF 2> shu Kéngmingde — jianshibu

shdo wise, knowing).

Cordial, magnanimous (B R B EEKE - BT A fanye

daonazhuxunjing— rénglerén to reat generously). Beauty, both in
Chinese and in Russian phraseological units, is of little significance

without a corresponding moral image, without feelings, without a
special inner world: 3% EE 3 - FEFRHIZ gidngshanghua bing —

zhongkanbi zhongeht looking beautiful, but not suitable for anything;
Not the one is sweet who is beautiful, but the one who is dear to the

heart; born beautiful, yet not suitable by temper.

In the Chinese worldview, just as in Russian, there is an

understanding of the transience of beauty: K E R F = 1B

Liushuiluohuachunguye (wenyan expression) spring passed like fallen
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flowers carried away by water (there is nothing more fleeting than
spring and youth). The article details the features of linguocultural
concepts in the research on the interaction of language and culture, as
well as intercultural communication and linguodidactics. In this study,
the authors seek to fully identify all the basic principles of the problem
in question, and to determine the exceptional characteristics of each of
these cultures, which is different from previous studies in this area
(Hasanova, 2014).

5. CONCLUSIONS

Analyzing the interaction of language and culture reveals that
culture is a social phenomenon reflecting the achievements of society
in a material, spiritual sense. After examining the problems of
interaction between language and culture, the authors identified several

basic theses for the study:

1. Language contains not only the prerequisites of culture but
also the conditions for the existence of culture. This is a special way of

manifesting culture, through which cultural codes are formed,;

2. Language is the main instrument for the formation,
development and preservation (in the form of written manuscripts) of
culture, because the linguistic system forms key moments of material

and spiritual culture;
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3. Man receives information from the outside world through the
language. Language determines the system by which a linguistic
worldview of a particular nation is built; it is subject to the influence of
social and cultural stereotypes, people’s way of thinking and awareness
of reality. Culture and language exist, develop and change together,

while a person and society remain the subject of culture.

Modern linguoculturology examines communicative processes
and the connection of linguistic expressions used in them; determines
the language picture of the world and at the same time is not purely
national. At the present stage, several methods are identified in the
study of the linguistic worldview: a typological examination of the
concepts of the given language; the study of the linguistic worldview
through the prism of spiritual culture or special connotations under
common concepts; consideration of different independent language
aspects — the manifestation of the language worldview in vocabulary,
in word formation and phraseology, taking into account linguistic
features. The linguocultural concept is certain information embodied in
the frame; it contains the knowledge and experience of one person and,
moreover, of a whole society; it is a multidimensional, discrete,
culturally significant, sociopsychic education, cultivated in the

collective consciousness.

Concepts are, as it were, clumps of national cultural meanings,
cells of the culture. The process of linguocultural research has the
following stages: 1) the interpretation of the reference or culturally-

related component of the word combination; 2) explication of its
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relations with the basic metaphor and with other phraseological units
which employ this basic metaphor; 3) the ratio of the sign
manifestation of the word combination to the manifestations of culture
- stereotypes, standards, symbols, through verbal and non-verbal
methods, projecting stable and reproducible signs; 4) definition of the
functions of phraseology as a cultural symbol in the worldview of the

given language group.

6. RECOMMENDATIONS

The proposed hypotheses, theses, results, and conclusions can
serve as a basis for research in the field of typological and comparative
study of Chinese and Russian languages, cognitive linguistics,

linguodidactics and intercultural communication.
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